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Global leader in sustainable and innovative fiber -based solutions
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Å Fibers are at the core of what we do and the common 
denominator for our products and solutions

Å Natural fibers represent 95% of our total fiber use

Å We offer custom made specialized fiber based materials

Å Our value proposition is based on innovation, quality and service

Å Our offering contributes to a more sustainable everyday life

Key facts

Å Global network of sales offices and 45 plants in 14 countries

Å Approximately 8,000 employees, 48 nationalities

Å More than 7,000 customers in over 100 countries

Å Pro forma 2019 net sales of approximately EUR 3 billion

Å Shares listed on Nasdaq Helsinki and Stockholm

Å Head office in Helsinki

Key strengths

Å Leading positions in chosen segments

Å Operating on growing markets

Å Balanced geographical exposure to a broad range of 

end-uses

Å Designed sustainable and innovative customer solutions

Manufacturing sites
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1. Strategy

2. Execution

a) Portfolio

b) Platform

c) People

3. Profitability

4. Response to Covid-19 

5. Summary
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Strategy overview

FINANCIAL TARGETS

Å EBITDA > 14% over a

business cycle

Å Net gearing < 100%

Å Dividend: stable and 

annually increasing, 

paid four times a year
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MISSION

Sustainable and innovative

fiber-based solutions

VISION

Global leader in chosen

growth segments

VALUES Long-term commitment    |    Teamwork    |    Passion to innovate and improve
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